
 
 
 
 
 
 

Company Overview 
 
Volo Digital was founded in 2014 by Shane Ettestad, a 22-year veteran of the tech industry, to 
hand-make next-generation digital products that wow the marketplace. Volo delivers user-centric 
digital products for companies and leaders that want to grow through innovation. Volo’s 
enterprise-level clients share Ettestad’s passion for pushing the envelope that sits at the 
intersection between design and technology.  
 
Volo uses its decades of experience to help companies strategize, design and launch their first 
Minimal Viable Product (MVP) in order to test their concept in the market. They also work with 
more advanced initiatives to re-architect a 2.0 experience that significantly boosts previous years' 
growth in both revenue and customers. Volo Digital builds digital solutions that positively impact 
people’s lives while growing the businesses behind them, and is unique in that Ettestad is a 
diversely skilled, sought-after resource clients look to for direction from the raising of investment 
capital through solution implementation. 
 
Cutting edge technology combined with top-notch communications and execution are the 
cornerstone of the Volo Digital brand. They are part of its DNA – invisible, but vital. 
 
At present, Volo is working with several enterprise-level clients.  
 
Volo’s 2015 plans include an increase in project agreement total costs, fully expecting to begin 
work on a $1M+ project. It also plans to attack 2 LABS projects, including technology to support 
iWatch, HomeKit and/or inCar.  
 
 
VOLO PARTNERS 
 
Shane Ettestad 
 
As a 22-year veteran of the tech and hospitality industries, Ettestad has extensive, enterprise-level 
website development and product experience, starting with business strategy, UX and UI design 
and continuing through development, deployment and support. He is skilled at raising capital as 
well as navigating mergers and acquisitions. He has been an integral part of numerous 
groundbreaking initiatives for some of the industry's leading independent luxury resorts and large 
hotel brands as well as key world-class casinos.  
 
Ettestad is currently leading his 5th and 6th startups, Volo Digital and Sniggle. Volo Digital 
(volodigital.com) focuses on handmade, next-generation digital products that take flight as well 
as mobile apps for iOS and Android. Sniggle (sniggle.co) is a kids-focused, mobile publishing 
brand that has released its first game with production underway for a large, interactive adventure 
book series. 

Ettestad founded Innovative Media (known today as Interactive Sites) in the early ‘90s. As 
founder and COO, Ettestad pioneered Internet marketing for major hotel brands including 
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Shangri-La Hotels, Starwood, Hilton, The Venetian, and Bellagio. He was awarded “Best in 
Show” by the Hotel Sales and Marketing Association International for excellence in design, 
functionality and driving revenue for the 2001 launch of the Venetian Hotel’s website integration 
with casino management. 

In [insert year], Ettestad founded JOYRIDE. Serving as COO, he was responsible for the 
executive leadership and strategic direction for the company. [INSERT MORE DETAIL HERE] 

Ettestad founded Blue Square Studios, a marketing and software company, in 2002. Blue Square 
Studios developed websites based on the Hospitality Toolkit (HTK) versioned software. HTK is 
the award winning Content Management System that Ettestad developed for the hospitality 
industry. As President of Blue Square Studios, he grew the company’s client base to over 300 
hotels prior to them being acquired by TravelCLICK, Inc., in 2007. Under Ettestad’s direction 
from 2003 – 2006, Blue Square Studios won a record number of hospitality marketing awards. 
Investors in Blue Square Studios realized a 300% to 700% return on their initial investment. 

Following Blue Square Studios’ acquisition, Ettestad served as Vice President of Innovation for 
TravelCLICK, a global leader in hospitality ecommerce products. He was one of six (6) 
executives responsible for the strategic direction of this $280M company, and was directly 
responsible for a $6M operating budget with an international staff of 60 servicing over 15,000 
clients in 140 countries.  

Ettestad has received numerous accolades and national recognition for his many industry 
contributions. He is a sought-after industry speaker and has been a frequent member of 
technology panels within the hospitality industry. 
 

Richard Marzan 
 
Richard Marzan, a [    ]-year veteran of the tech industry, is currently the Founder and CEO of 
NxGen360, LLC. NxGen360, an exclusive distribution partner for R.V.I. America, delivers 
innovative products, distribution and technology solutions for the automotive marketplace as well 
as administrative services for the property and casualty insurance market.  
  
Prior to founding NxGen360, Marzan spent nearly three working with DealerTrack, first as GM 
of Trade Operations, then as VP of that division, and finally as VP of Business Development & 
Strategic Initiatives. During his tenure, he established key accounts and partnerships setting the 
foundation for Trade Operations and Inventory Solutions for 2013 involving Hertz Direct, 
TrueCar, TradeDriver, eBay and BlackBook. He not only brought innovative ideas to the table, he 
led the team that strongly executed their vision to change the way consumer offers were handled 
in the industry.   
 
From 2007 – 2010, Marzan held various leadership positions at Manheim NRT, including CEO 
and VP of the Online Dealer Operations Group. Manheim NRT purchased one of Marzan’s 
previously founded companies, Network Marketing and Technologies, in 2007 for approximately 
$200M. 
 
Marzan founded Network Marketing and Technologies in 2001. He led this company to become 
one of the leaders in the online vehicle remarketing arena by placing special emphasis on 
strategic planning, business development, technology, and organizational growth and planning. 



He also delivered smart online systems and remarketing solutions for the automotive industry 
specifically designed to drive sales, reduce costs and cycle times, and maximize remarketing 
results. The company’s comprehensive system offerings connected sellers to buyers through all 
selling channels, making Internet buying and selling easier, faster and more cost-efficient. The 
model delivered keys to cash by optimizing multiple selling channels through one system and one 
company, thus enabling its customers to maximize their remarketing results. 
 
The assets and operations of Network Marketing and Technologies were combined with 
OVE.com to provide an end-to-end solution to upstream auto re-marketers including Fleet/Lease, 
OEMs and rental companies. Through this merger, Network Marketing & Technologies and 
Manheim joined forces as the industry’s strongest single source solution for all grounding, 
upstream, midstream and physical auction remarketing needs. 
 
Additionally in 2001, Marzan founded Assetdaq, LLC, and served as its CEO. Assetdaq was 
responsible for developing technology for Network Remarketing & Technologies as well as for 
the development of a technology that enabled vehicle remarketers to manage their assets in a 
more efficient way, saving them time and money, thereby reducing cost and cycle times.  
 
From 1995 – 1997, Marzan served as President and CEO of Executive Fleet Services, and from 
1997 – 2007, he served as President of Executive Fleet Transport, Inc.  
 
In 1999, Marzan founded and served as CEO of Innovative Fleet Management, Inc. This 
technology company specialized in Internet-enabled solutions that established an industry-wide 
standard to expedite and facilitate remarketed vehicles quickly and efficiently, while maximizing 
returns. They developed a web-based, direct-to-dealer & direct-to-auction used-vehicle resale 
channel in the United States. GE Capital Fleet Services partnered with the firm and began 
remarketing a portion of its off-lease vehicles through the web-based system for U.S. customers 
with commercial cars and trucks in early 2001 after signing an agreement in November 2000. GE 
Capital Fleet Services' dedicated remarketing team coupled with Innovative Fleet Management's 
more than 15 years of experience in the automotive and dealer industries provided a unique 
approach that leveraged technology, improved cycle times and reduced paperwork, while 
simultaneously supporting fulfillment operations.  
 


